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http://studyabroad.business.uiuc.edu 

Melbourne, Austra l ia 
U n i v e r s i t y  o f   M e l b o u r n e  

Approximate Program Dates 
 

Term I 
Orientation:  July 21—23, 2009 
Instruction:  July 26—October 31, 2009 
Exams: November 8—November 26, 2009 
 

Term II 
Orientation: February 23—26, 2010 
Instruction:  March 1—May 30, 2010 
Exams: TBD 

Application Process 

Apply online at www.studyabroad.uiuc.edu by February 15th to study abroad the 

following fall and by September 15th to study abroad the following spring. 

Requirements 

 Must be a UIUC Business student (enrolled in the College of Business when you apply) 
 Recommended minimum GPA 3.0/4.0 
 Completed at least one year of course work on the UIUC campus (or one semester for off-

campus transfer students)  
 Strongly recommended that students in their last semester not participate, because their 

graduation will be delayed. 

Phone: 217-244-7245 

studyabroad@business.illinois.edu 

1055 Business Instructional Facility 

515 East Gregory Drive 

Champaign, IL 61820 

B u s i n e s s  I n t e r n a t i o n a l  
P r o g r a m s  

Costs (subject to change) 

*UIUC Range IV Tuition & Fees (incl. UIUC Insurance)   $1,700 (approx.) 

**Business Study Abroad Fee & SAO Admin fee (Incl. Appl. Fee)  $1505  

CISI Study Abroad Insurance (mandatory)    $115 

Airfare        $2,000 (round trip) 

Accommodation       $6,750 

Meals        $2,750  

Visa Processing       $399 

Host Medical Insurance      $171 

Books and Supplies      $350 

Personal/Miscellaneous Expenses     $3,300 
 

*This is the only tuition students will have to pay while studying abroad. 
**$400 is non-refundable.   

Housing 
The University of Melbourne offers 12 residence halls for students, which bring study abroad 
students closer to Melbourne students. Spots within these halls are competitive. Other options 
include College Square, a hostel that hosts many abroad students, RMIT Village, which is closer 
to the heart of the city, and International House, housing students from all around the world. 

The University of Melbourne was founded in 1853 and combines historic 
British architecture with modern well-equipped libraries, computer labs and 
sports facilities.   

The University of Melbourne is located merely a few minutes walk from downtown 
Melbourne.  Its campus is landscaped with trees and gardens, and is bordered by 
parklands.  The suburb of Carlton, with a large collection of Italian restaurants, 
coffeehouses, pizzerias and gelaterias, makes UniMelb an ideal place to study.  
Over the years, the University of Melbourne has achieved a strong international 
academic reputation.  The 2006 Good Universities Guide ranks UniMelb 
graduates as having one of the best rates of employment upon graduation. 



Typical Courses Available 
(Course listings are subject to change.  UIUC course equivalencies are listed in bold.) 

You are required to take a minimum load of 15 UIUC hours with a maximum of 16 hours. 

Semester 2 (July—November) Semester 1 (March—June) 

 333-401 Advanced Corporate Finance 

 333-402 Advanced Investments 

 316-403 Advanced Macroeconomics 

 325-410 Advanced Management Research 

 325-407 Advanced Management Theory 

 325-409 Advanced Strategic Management 

 325-213 Advertising and Promotions 

 333-201 Business Finance = FIN 221 

 325-335 Career  Management 

 325-202 Consumer Behaviour = BADM 325 

 333-302 Corporate Finance = FIN 321 

 333-309 Derivative Securities 

 333-308 Entrepreneurial Finance = FIN 423 

 333-101 Finance 1 

 325-309 Global Marketing = Marketing Elective 

 325-209 Human Resource Management 

 333-303 International Finance = FIN 451 

 325-312 International Human Resource Management 

 333-207 Introduction to Real Estate Analysis 

 316-101 Introductory Macroeconomics 

 316-102 Introductory Microeconomics 

 333-203 Introductory Personal Finance 

 333-301 Investments = FIN 311 

 333-202 Management of Financial Institutions 

 325-330 Management Practicum 

 325-408 Management Research Essay 

 325-304 Managing in Contemporary Organisations 

 325-203 Managing Operations 

 325-314 Managing Organisational Innovation 

 325-101 Managing People and Organisations = BADM 310 

 325-201 Organisational Behaviour 

 325-211 Principles of Marketing = BADM 320 

 325-307 Product and Brand Management 

 333-404 Research Methods in Finance 

 325-306 Service and Relationship Marketing 

 325-321 Supply Chain Management 

 325-465 Advanced Employment Systems 

 325-402 Advanced Human Resource Management 

 325-406 Advanced Marketing 

 325-401 Advanced Organisational Behaviour 

 333-304 Asian Capital Markets 

 325-226 Business and Economy in South East Asia 

 333-201 Business Finance = FIN 221 

 325-102 Business in the Global Economy 

 325-301 Business-to-Business Marketing 

 325-332 Chinese Business and Economy 

 333-302 Corporate Finance = FIN 321 

 325-219 Cross Cultural Management 

 333-309 Derivative Securities 

 333-410 Finance Research Essay 

 333-101 Finance 1 

 325-325 Governance and the International Firm 

 325-209 Human Resource Management 

 325-308 Industrial Relations 

 316-101 Introductory Macroeconomics 

 316-102 Introductory Microeconomics 

 333-301 Investments = FIN 311 

 333-303 International Finance = FIN 451 

 316-201 Intermediate Macroeconomics 

 316-202 Intermediate Microeconomics 

 333-310 Intermediate Personal Finance 

 325-310 Japanese Business and Institutions 

 316-312 Macroeconomics 

 333-202 Management of Financial Institutions 

 325-330 Management Practicum 

 325-408 Management Research Essay 

 325-101 Managing People and Organizations = BADM 310 

 325-208 Managing Projects and Events 

 325-313 Managing Strategic Change 

 325-218 Managing the Multinationals 

 325-206 Marketing Channels 

 333-403 Numerical Techniques in Finance 

 325-201 Organisational Behaviour 

 325-316 Organisations, Ethics and Society 

 325-212 Principles of Market Research 
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